
Prepared For:  

Producer:  

Client Point-of-Contact: 

Version 1 Due Date:  

Final Version Due Date: 

CLIENT DETAILS 
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Description of Client Organization: 

Client Mission Statement: 
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CREATIVE 

VIDEO TYPE:  

VIDEO STYLE:  

VIDEO LENGTH: 

TONE:  

PACING:  

THEMES: 

DISTRIBUTION PLAN: 

DISTRIBUTION SITE LINKS: 
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SCOPE OF WORK 

STRUCTURE: 

REVISIONS 

Number of Revisions Expected:  

VIDEO OUTPUT SPECIFICATIONS FOR DELIVERY 

• Video Format:
• Video Codec:
• Audio Format:
• File size Min/Max:
• Delivery expectations:

BRANDING 

• Color:
• Font:
• Link to Font:
• Font Primary Weight:
• Font Secondary Weight:
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INFLUENCES/INSPIRATION 
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MARKETING 

GOALS: 

TARGET AUDIENCE: 

CALL TO ACTION (CTA): 

Message Text (include CTA text and any links): 

CLIENT PRODUCT/SERVICE HIGHLIGHTS: 

KEY MARKETING MESSAGES: 
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MARKETING STORY 

Marketing Motivation Execution 
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TECHNICAL DETAILS 

VIDEO 

FOOTAGE DESCRIPTION BY SHOOT DATE: 

CAMERA INFORMATION 

A CAM:  

• Lens:
• File Format:
• Record Setting:

B CAM: 

• Lens:
• File Format:
• Record Setting:
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SOUND 
AUDIO 

MUSIC: 

ADDITIONAL MEDIA 
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	Editing Brief_BLANK TEMPLATE_HuviLLC_v2.pdf

	Prepared For:: Editor Name
	Producer:: Producer Name
	Client POC:: Marketing point-of-contact at client organization
	Version 1 Due Date: 
	Final Version Due Date: 
	Client Organization Name: e.g., Unseen University
	Description of Client Org: e.g., Higher education institute specializing in magia and augury
	Client Mission Statement: Nunc Id Vides, Nunc Ne Vides
	Space 1: producer email
	Space 2: producer name
	Space 3: producer phone number
	Video Type: e.g., Informational marketing video
	Video Style: e.g., Interviews overcut with related b-roll
	Video Length: e.g., 1-3 min
	Tone: e.g., Exciting and inspirational
	Pacing: e.g., Uptempo
	Themes: SAMPLE
• The magic of education
• Adventure
• Power and prestige
	Distribution Plan: Describe how the video will be disseminated and shared with the target audience, including where it will be posted and any logistics or timing considerations relevant to the editor
(e.g., posted on client website, YouTube, Facebook, and Instagram and included in upcoming monthly chamber of commerce email blast) 
	Distribution Site Links: SAMPLE:
• www.huviflix.com
• www.facebook.com/huviflix
• www.instagram.com/huviflix
• www.youtube.com/@huviflix
	Structure: Provide as much specific detail as necessary to describe what you are looking for.  Do not expect the editor to read your mind and do not assume they know what you want. Include useful descriptions about elements such as:

• Intro (e.g., Use provided logo animation)
• Title Cards
• B-Roll Usage
• Music
• Sound Effects
• Sound Editing/Design
• Color Correction/Grading
• Visual Effects
• Outro (e.g., End with Call-to-Action)
• Other Elements Needed to Accomplish Vision
	Number of Revisions Espected: e.g., up to 2
	Video Format: e.g., MP4 and .MOV
	Video Codec: e.g., H.264 codec
	Audio format: e.g., AAC
	File Size Min/Max: Provide if you are posting on a platform with file size limits
	Delivery Expectations: • E.g., YouTube-ready version provided as .MP4
• E.g., ProRes 422 .MOV backup / master
• E.g., Delivery includes additional media assets used in video 

	Color: e.g., #2ef2ef
	Font: e.g., Corben for headers; Avenir Light for body text
	Link to Font: Leave blank if unavailable
	Font Primary Weight: Leave blank if unavailable
	Font Secondary Weight: Leave blank if unavailable
	Influences/Inspiration: Include links to relevant videos, images, graphics, and other media that help the editor understand the project vision. Add details about why they are relevant and inspiring.  Identify structure, pacing, music, story arc, effects, marketing story, etc.

• Media Example 1: (provide link)
o List reasons why it’s relevant and what you like about it (e.g. structure, pacing, how it handles information, etc.)
o X
o X 

• Media Example 2: (provide link)
o X
o X
o X 

• Media Example 3: (provide link)
o X
o X
o X 
	Goals: Identify any measurable goals for this video
• e.g., Grow client base by 10% in next 12 months
• X
• X 
	Target audience: • e.g. The 8th son of an 8th son
• X
• X 

	Call to Action: Describe goals of the call to action (e.g., Drive students to register)
	Message text: Register today
Visit www.huviflix.com
	Client Product/Service Highlights: List key offerings that you would like included in the video, e.g., unique service offerings, main product/service featured, etc.)
• X
• X
• X 
	Key marketing Messages: Identify key marketing messages the editor may need to know in order to ensure the story meets key marketing needs
(https://www.indeed.com/career-advice/career-development/marketing-message) 
• X
• X
• X 

	Marketing MotivationRow1: Identify key marketing considerations
e.g., Gen Z students respond better to authenticity and emotional impact than data
	ExecutionRow1: Explain how you want the editor to support the marketing motivation using the footage and other media provided
e.g., Use student and graduate testimonials to back up claims by instructors
	Marketing MotivationRow2: 
	ExecutionRow2: 
	Marketing MotivationRow3: 
	ExecutionRow3: 
	Marketing MotivationRow4: 
	ExecutionRow4: 
	Marketing MotivationRow5: 
	ExecutionRow5: 
	Marketing Story: Provide an overview or summary of the story you are trying to tell with this project
	Marketing Story cont: Use this space as desired!
	Footage Description by Shoot Date: • SHOOT DATE
o Footage Content 1 (List what kind of footage you shot [e.g. interviews, b-roll, etc.])
o Footage Content 2
o Footage Content 3

• SHOOT DATE
o Footage Content 1
o Footage Content 2
o Footage Content 3

• SHOOT DATE
o Footage Content 1
o Footage Content 2
o Footage Content 3
	A Cam Lens: (e.g., Sigma C 2.8 24-70mm)
	A Cam File Format: (e.g., XAVC HS 4k)
	A Cam Record Setting: (e.g., XAVC HS 4k)
	B Cam lens: (e.g., Sigma C 2.8 16-28mm)
	B Cam File Format: (e.g., XAVC HS 4k)
	B Cam Record Setting: (e.g., XAVC HS 4k)
	Video: Brief description of the footage types (e.g., handheld, static, etc.) or other highlights to prepare the editor
	A Cam: Camera Body (e.g., Sony FX3)
	B Cam: Camera Body (e.g., Sony FX3)
	Audio: • Shoot Date 1: Specify what sound gear/recorder was used (e.g., Zoom F8n Pro)
o Notes: (e.g., room tone was not captured)

• Shoot Date 2: Specify what sound gear/recorder was used
o Notes:

• Shoot Date 3: Specify what sound gear/recorder was used
o Notes:
	Music: Specify what music is to be used in the video and how it will be sourced (.e.g, license-free music found by editor, music provided by client, etc.)
• X
• X
• X 

	Additional Media: Specify any additional media to be used in the video and how it will be provided (e.g., delivered via physical hard drive/data sharing website/emailed, etc.)
• X
• X
• X 


